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The National Black Church Initiative (NBCI) is a coalition of

150,000 African-American and Latino churches working to


eradicate racial disparities in healthcare, technology,

education, housing, and the environment. NBCI's mission is to


provide critical wellness information to all of its members,

congregants, churches and the public. The National Black

Church Initiative's methodology is utilizing faith and sound


health science.
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NBCI SickleNBCI Sickle


cell newscell news

For our inaugural edition, we are asking for $250,000 to assist us with releasing the
publication at a national level. We plan to publish in September 2022.

                         $150,000          Printing Costs

                         $100,000          Education, Outreach, & Overhead          
                                  
                         $250,000         Total    

In 2023, we plan to publish Sickle Cell News 4 times throughout the year. We are
asking for $600,000 ($150,000 per/publication) .  

                        $100,000           Printing

                          $50,000            Education & Outreach

                          $150,000            Total (per publication)

Publication Dates 2022
Sept 2022



Publication Dates 2023

Jan 1, 2023
April 1, 2023
July 1, 2023
Dec 1, 2023
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Because of our defined geographical communities and the fact that the Church has such a


commanding presence in the life and culture of African Americans the Church continues to play a

vital role in bringing every segment of the African American population together around key social


issues. There are no demographics that the church is not able to organize, influence and create

communities around specific issues, products and educational movements. This is why NBCI has


moved with undue speed to technologically connect these segments of the population together with

their churches, using the modern technology of websites, emails and social networking systems


over the last five years.
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With incomes steadily rising at a rate that

outpaces that of the general population, African-

Americans’ buying power is grew 21.6% between
2018 and 2020, by which time it reached just over

$1.4 trillion, according to the Selig Center for

Economic Growth.

Source, Neilsen: YOUNG, CONNECTED AND BLACK: AFRICAN AMERICAN

MILLENNIALS ARE DRIVING SOCIAL CHANGE AND LEADING DIGITAL

ADVANCEMENT
2016 REPORT 

Total African American Audience Ages
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40% MARRIED

55% FEMALE
45% MALE

99% AFRICAN AMERICAN

As the largest and most

influential Black-owned media

resource in America, NNPA in


partnership National Black

Church Initiative delivers news,

information, and commentary to


over 20 million people each

week.
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TPC Magazine

1.5 Million

readers per

year

TPC Website

180k per year

TPC Radio 

106k listeners

per year

TPC Newsletter

96k per year

TPC Community
Partner Events

2.2 Million per

year

An NBCI partnership with The Positive Community (TPC) targets the African

American general market in New Jersey (statewide) and NYC (all boroughs). The

NY/NJ metro area has the largest concentration of Black Americans in North

America. TPC is the only media that targets and connects with this large

demographic footprint!



These are a list of radio stations that are connected to NBCI 
and National Black Religious Broadcasters (NBRB). 

Radio partnershipsRadio partnerships


